The effect of globalization on small and medium enterprises has received much more attention than the other enterprise types in international circles because the SMEs make significant contributions to the economy of both developing and developed countries. Financing obstacles in small firms are reported to have almost twice the effect as obstacles in large firms. In this regards one of the most viable strategies to achieve national development goals in both developing and developed nations is to promote SMEs. In this framework this study present the current state of SMEs in Turkey and investigate the global competitiveness strategies for them. The results of the study show that SMEs form 99,9% of the industry in Turkey however only 55% of the SMEs are operating in value added sectors. They need dedicated financial support programmes and policy initiatives for increasing their levels of global competitiveness.
Introduction
Globalization triggered a range of social, political, and economic changes which created a new global business environment for the firms. The practices of doing business are varied by the rapid developments in communication and information technology, trade liberalisation, trade-related support services, crossborder capital flows and more demanding consumers and in this new environment competitive strategies become more relevant to the firms (Koh et al., 2009) . As the economy globalize more, the more firms have to compete with foreign rivals beside the domestic ones (Kim et al., 2004) .
Although the multinational or larger firms overcome the challenges of the new business environment presented by the globalization process, many of the smaller firms don't have the same opportunity. The small firms are handicapped by a lack of finance and financing obstacles affect small firms more than large firms. Small firms not only report higher financing obstacles, but they are also more adversely affected by these obstacles (The World Bank, 2008) .
SMEs constitute significant portions of the economy in both developed and developing countries and their contribution to employment may reach to 93% in some economies. In this regards this study present the current state of SMEs in Turkey and investigate the global competitiveness strategies for them. The results of the study show that SMEs form 99,9% of the industry in Turkey however only 55% of the SMEs are operating in value added sectors. They need dedicated financial support programs and policy initiatives for increasing their levels of global competitiveness.
SMEs and the Global Economy
The effect of globalization on small and medium enterprises (SMEs) has received much more attention than the other enterprise types in international circles because the SMEs make significant contributions to the economy of both developing and developed countries. Globally, SMEs are the biggest contributors to employment across countries and this contribution is greater in low-income countries than the higherincome ones. SMEs with 250 employees or fewer generate 86% of the jobs. Their contribution is higher (93%) in the countries that had a net positive job creation across all firms in the country (Ayyagari, 2011) .
SMEs are the backbone of the European economy with 20.7 million firms accounting for more than 98% of all enterprises, 67% of total employment and 58% of gross value added (European Commission, 2012) . More than 95% of enterprises in the OECD area are SMEs. They account for almost 60% of private sector employment, make a large contribution to innovation and support regional development and social cohesion. In low-income countries, the SME sector makes a critical contribution to GDP and employment (Dalberg, 2011) .
Although they form a significant portion of the global economy, especially in developing countries SMEs face excessive financial barriers which keep them from developing. The costs and risks of serving SMEs are frequently perceived to be too high by commercial finance. Microfinance loans, on the other hand, are too small to meet SME capital needs. These result in SMEs to face a financing gap. Financing for SMEs is limited, particularly when compared to commercial debt for large firms and microfinance (World Bank, 2008) . Financial constraints are greatest in low-income countries. The World Bank Enterprise Surveys reveal that, in low-income countries, on average 43% of businesses with 20 to 99 employees rate access to finance or cost of finance as a major constraint to current operations. In highincome countries, only 11% of businesses of the same size rate access to finance as a constraint (International Finance Corporation, 2013) . Access to finance is rated as major constraint by around 30% of small and medium enterprises, a similar proportion as economic policy uncertainty and corruption. Further, financing is one of the few characteristics of the business environment that -together with crime and political instability -is robustly linked to firm growth, while other features have at most an indirect effect on firm growth (Ayyagari, et.al. 2006) .
Financing obstacles in small firms are reported to have almost twice the effect as obstacles in large firms. This might be due partly to a lack of other financing sources, and partly because it hinders SMEs from taking advantage of economies of scale. Production technologies follow a step function, and that credit might be needed for SMEs to make the jump to the next step (Thorsten, 2007) . Before talking about the other ways of support, it would be helpful to investigate the structure of SMEs in Turkey.
The SMEs in Turkey
Although there may be small variations international organizations such as European Union, World Bank and United Nations the SME terms come out of classification of the enterprises by the number of their personnel. In Turkey the classification of the SMEs based on the same criteria is as follows; Table 2 shows that the SMEs constitute 99.9% of total number of enterprises in Turkey, while this ratio is 99.8% of total number of enterprises in EU-27. Furthermore they constitute 77.3% of employment in Turkey and 55.7 % of them are in value added sectors, while these ratios are 67.5% and 58.4% respectively in EU-27. When the structure of the SMEs in Turkish Economy displayed in the Figure 1 is analyzed the following key points came forward. Entrepreneurial learning and women's entrepreneurship have low scores, and the scores of bankruptcy and second chance for SMEs are also weak. Regulatory framework for SME policy making has a satisfied score. Operational environment for SMEs has a low score. Support services for SMEs and start-ups have a strong score for SMEs. Public procurement, access to finance for SMEs, standards and technical regulations, enterprise skills, innovation policy for SMEs, SMEs in a green economy and internationalisation of SMEs have satisfied scores for the SMEs in Turkish economy. (2013) (Elçi, 2010 , OECD 2010 , Trott, 2005 . 1. Entrepreneurial learning and women's entrepreneurship 2. Bankruptcy and second chance for SMEs 3. Regulatory framework for SME policy making 4. Operational environment for SMEs 5a. Support services for SMEs and start-ups 5b. Public procurement 6. Access to finance for SMEs 7. Standards and technical regulations 8a. Enterprise skills 8b. Innovation policy for SMEs 9. SMEs in a green economy 10. Internationalisation of SMEs SMEs in Turkey have similar points with the ones in EU in topics such as environment, access to finance, state aid and public support. However strength of legal rights are weaker in Turkey than the EU.
The skills and innovation performance of the SMEs in Turkey are below the EU average. European commission (2013) stated that "overall performance of Turkey is below the average, and most of the individual indicators focusing on innovation show a negative outlook. On the positive side, half of the businesses are introducing organisational innovations as compared to 39% for the EU. Online trade, research-based activities and staff education and training are the other areas where Turkish SMEs need to introduce improvements in order to quickly catch up with their EU counterparts". In this regards the Turkish SMEs have to focus on innovations leading to competitive advantage by cooperating with the universities and other institutions (Zehir et al, 2012, Türker and İnel 2013) . The Global Economic Crisis deeply affected all the economic agents including the SMEs. The governments practiced different policies to protect SMEs form the negative effects of the crisis as seen in Table 3 . In the group of the countries including Turkey the policy response was "Increased direct lending to SMEs Subsidized interest rates Venture capital and equity funding, guarantees". The results of these policies can be investigated through the Table 4 . 
Competitiveness Strategies for SMEs in Turkish Economy
The SMEs have many advantages and roles in the economy (OECD, 2004 , Hidayet and Şentürk 2010 , KOSGEB, 2011 . This advantages are dynamism and flexibility in business capabilities, their productive, innovative, competitive characteristics and their significant contributions on GDP and employment. However, the new business environment set by the globalization compel firms to step up the level of competitiveness against their competitors in the same industry. Only the firms that have the capability in all facets of competitive priorities (Singh et al ., 2007) will survive in such a turbulent marketplace and in order to survive and prosper firms have to adapt to the market environment (Gereffi, 2001) .
Traditionally, some SMEs confined their activities to the region of their presence, but most of them remain in their national boundaries (Ruzzier et al., 2006) . However beside global competition problem they also have disadvantages such as financial problems, issues with exploiting new technologies, marketing, institutionalization, internationalization, global competitiveness capabilities, managerial and know-how. Small firms consistently report higher financing obstacles than medium and large enterprises Smaller, younger and domestic-enterprises report higher financing obstacles even after controlling for other firm characteristics. The relationship is not only statistically but also economically significant (Beck, et.al. 2006) . For this reason, the governments design various economic policies to strengthen the SMEs.
Dedicated support programmes and policy initiatives aimed at the creation and development of a national SME sector are some of these policies designed by the governments. Such initiatives seek to assist SMEs in realizing their potential and to link them to a nation's larger developmental vision encompassing export strategy and poverty reduction. To name a few initiatives, SME support policies are in place in countries such as Argentina, Brazil, Chile, Mexico and Uruguay, while the European Union is covered by the Small Business Act, India by the Micro, Small and Medium Enterprises Development Act, Malaysia by a SME Masterplan, Tanzania by the SME Development Policy, Kenya by the Micro and Small Enterprises Bill, and the United States by another Small Business Act. SMEs are the raison d'être of work at ITC. The organization ensures inclusive and sustainable exports and aims to be the development partner for small business export success in developing countries (Charbonneau, 2013) .
Just as the rest of the world the SMEs are the vital for the economy and social structure of Turkey. In order to increase their global competitiveness capabilities, first of all, the problems such as financing, exploiting new technologies, marketing, managing, institutionalization, internationalization, global competitiveness capabilities and know-how faced by the SMEs have to be analysed and solved. Besides improving financing conditions of the SMEs supporting policies such as improving research and development, training human capital, cooperating with different corporations such as universities in both national and global level will help to enhance the global competitiveness capabilities of the SMEs. These policies stir up the advantages of the SMEs such as dynamism, flexibility in business capabilities, productive, innovative and competitive characteristics. The SMEs should also focus on competitiveness strategies (Porter, 2008) such as segmentation, differentiation and cost leadership by considering their competitive advantages position in the sector they operated. Finally by focusing innovation based high value added products and services will greatly contribute to global competitiveness of the SMEs in Turkey.
Conclusion
Globalization created a new global business environment for the enterprises and although the enterprises in all sizes have been heavily affected by the globalization SMEs as received much more attention than the other ones in international circles. The main reason for this is that the SMEs make significant contributions to the economy of both developing and developed countries and their contribution to employment may reach to 93% in some economies.
The SMEs are generally accepted as the engine of innovation and growth, and it is known that they help reduce poverty as they are more labour-intensive, but they are constrained by institutional and market failures. In this regards one of the most viable strategies to achieve national development goals in both developing and developed nations is to promote SMEs. SMEs increase competition, generate employment and develop entrepreneurship while boosting economic vitality at the community level and creating sustainable economy.
SMEs in Turkey have important roles and contributions to gross domestic product, employment and dynamism of the economic and social structures. In this context, in the study, we mainly investigated the structure and global competitiveness strategies for SMEs in Turkey. Although they aren't in a poor condition, the business environment is getting tougher due to the globalization and they should increase their global competitiveness capabilities to be able to survive in a global platform. SMEs form 99,9% of the industry in Turkey however only 55% of the SMEs are operating in value added sectors. Most of the SMEs not being in value added sectors and financial problems are the main issues that the SMEs in Turkey face. The problems related with increasing global competition, technological innovations, financing, marketing, corporate governance, the economies of scale and international cooperation are the other issues that need to be analyzed and solved. The SMEs should focus on the competitiveness strategies such as segmentation, differentiation and cost leadership by considering their competitive advantages position in the sector.
The SMEs can enhance their global competitiveness by focusing innovation based high value added products and services. They also can use their resources more efficiently and increase their savings with an adoption of the Internet and similar communication and information technologies. Using these technologies physical boundaries and distance become less important and SMEs can reach to international markets easier.
Finally besides the own efforts of the SMEs support of governments, public and private is also needed to achieve the social utility. As it is practiced in various countries of the world under the forms of master plans, acts or development programs, some kind of dedicated support programmes and policy initiatives aimed at the creation and development of a national SME sectors directly carried out by the government will ensure inclusive and sustainable investment and commercial platform.
